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Christmas	
  
Campaign	
  	
  



Brief:	
  
Develop	
  a	
  POS/Digital	
  campaign	
  for	
  November/December	
  2015	
  period	
  to	
  
acquire	
  new	
  Bupa	
  Simple	
  Start	
  memberships,	
  and	
  to	
  maintain	
  retenEon	
  of	
  
exisEng	
  members	
  in	
  preparaEon	
  for	
  2016	
  annual	
  rate	
  rise.	
  
	
  
The	
  Christmas	
  period	
  is	
  not	
  tradiEonally	
  a	
  high	
  transacEon	
  period	
  for	
  health	
  
insurance,	
  as	
  other	
  more	
  ‘immediate’	
  Christmas/Holiday	
  concerns	
  are	
  top	
  of	
  
mind	
  with	
  the	
  typical	
  consumer.	
  
	
  
The	
  challenge	
  is	
  not	
  only	
  to	
  ‘rise	
  above	
  the	
  noise’	
  of	
  general	
  Christmas	
  retail	
  
trading,	
  but	
  to	
  actually	
  generate	
  foot	
  traffic	
  into	
  Bupa	
  outlets	
  with	
  a	
  view	
  to	
  
acEvely	
  acquire	
  and	
  retain	
  Bupa	
  customers.	
  



Approach:	
  AcquisiEon	
  
The	
  target	
  market	
  for	
  this	
  campaign	
  consists	
  of	
  young	
  singles,	
  couples,	
  
and	
  to	
  a	
  lesser	
  extent,	
  young	
  families	
  or	
  those	
  preparing	
  for	
  parenthood.	
  

As	
  this	
  demographic	
  tends	
  not	
  to	
  be	
  an	
  age	
  group	
  that	
  pre-­‐occupies	
  over	
  
serious	
  injury	
  or	
  long-­‐term	
  illness,	
  the	
  message	
  is	
  shaped	
  very	
  much	
  about
the	
  addiEonal	
  benefits	
  of	
  being	
  in	
  a	
  health	
  fund.	
  	
  

Therefore	
  we	
  are	
  addressing	
  the	
  desire	
  for	
  beTer	
  fitness	
  and	
  wellbeing	
  
that	
  tradiEonally	
  occurs	
  in	
  this	
  demographic	
  over	
  the	
  Christmas	
  holiday	
  
period.	
  There	
  is	
  also	
  a	
  subtle	
  recogniEon	
  of	
  the	
  Christmas	
  message,	
  
without	
  the	
  usual	
  clichés.	
  



AcquisiEon	
  ProposiEon	
  1:	
  	
  

	
  	
  	
  ‘A	
  healthy	
  future	
  
	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  makes	
  a	
  	
  
	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  great	
  present’	
  



Visual	
  1:	
  
Healthy	
  young	
  woman	
  enjoying	
  the	
  
season	
  and	
  geWng/staying	
  fit	
  

Copy:	
  
Focuses	
  on	
  basic	
  cover	
  and	
  health	
  
services	
  and	
  points	
  to…	
  

Icons:	
  
Discount	
  offers	
  available	
  to	
  	
  
Simple	
  Start	
  members.	
  Drawn	
  from	
  
current	
  website.	
  Bupa	
  to	
  confirm	
  that	
  
these	
  are	
  correct	
  and	
  available	
  



Visual	
  2:	
  
Healthy	
  young	
  couple	
  enjoying	
  the	
  
season	
  and	
  geWng/staying	
  fit	
  

Icons:	
  
Discount	
  offers	
  available	
  to	
  	
  
Simple	
  Start	
  members.	
  Drawn	
  from	
  
current	
  website.	
  Bupa	
  to	
  confirm	
  that	
  
these	
  are	
  correct	
  and	
  available	
  

Copy:	
  
Focuses	
  on	
  basic	
  cover	
  and	
  health	
  
services	
  and	
  points	
  to…	
  
	
  



Visual	
  3:	
  	
  
Healthy	
  young	
  woman	
  enjoying	
  the	
  
season	
  and	
  geWng/staying	
  fit	
  

Icons:	
  
Discount	
  offers	
  available	
  to	
  	
  
Simple	
  Start	
  members.	
  Drawn	
  in	
  the	
  
current	
  full	
  colour	
  style.	
  Bupa	
  to	
  
confirm	
  that	
  these	
  are	
  correct	
  and	
  
available	
  

Copy:	
  
Laid	
  out	
  in	
  an	
  alternaEve	
  style	
  	
  
as	
  permiTed	
  by	
  brand	
  guidelines	
  



Visual	
  4:	
  
Healthy	
  young	
  couple	
  enjoying	
  the	
  
season	
  and	
  geWng/staying	
  fit	
  

Icons:	
  
Discount	
  offers	
  available	
  to	
  	
  
Simple	
  Start	
  members.	
  Drawn	
  in	
  the	
  
current	
  full	
  colour	
  style.	
  Bupa	
  to	
  
confirm	
  that	
  these	
  are	
  correct	
  and	
  
available	
  

Copy:	
  
Laid	
  out	
  in	
  an	
  alternaEve	
  style	
  	
  
as	
  permiTed	
  by	
  brand	
  guidelines	
  



AcquisiEon	
  ProposiEon	
  2:	
  	
  

	
  	
  	
  ‘Become	
  a	
  	
  
picture	
  of	
  health	
  
	
  	
  	
  	
  	
  	
  	
  this	
  Christmas’	
  



Visual	
  1:	
  
Young	
  couple	
  taking	
  a	
  selfie	
  on	
  
holiday.	
  Headline	
  plays	
  on	
  this	
  

Copy:	
  
Focuses	
  on	
  basic	
  cover	
  and	
  health	
  
services	
  and	
  points	
  to…	
  

Icons:	
  
Discount	
  offers	
  available	
  to	
  	
  
Simple	
  Start	
  members.	
  Drawn	
  from	
  
current	
  website.	
  Bupa	
  to	
  confirm	
  that	
  
these	
  are	
  correct	
  and	
  available	
  



Visual	
  2:	
  
Young	
  couple	
  taking	
  a	
  selfie	
  on	
  
holiday.	
  Headline	
  plays	
  on	
  this	
  

Copy:	
  
Focuses	
  on	
  basic	
  cover	
  and	
  health	
  
services	
  and	
  points	
  to…	
  

Icons:	
  
Discount	
  offers	
  available	
  to	
  	
  
Simple	
  Start	
  members.	
  Drawn	
  from	
  
current	
  website.	
  Bupa	
  to	
  confirm	
  that	
  
these	
  are	
  correct	
  and	
  available	
  



Visual	
  3:	
  
Young	
  couple	
  taking	
  a	
  selfie	
  on	
  
holiday.	
  Headline	
  plays	
  on	
  this	
  

Copy:	
  
Laid	
  out	
  in	
  an	
  alternaEve	
  style	
  	
  
as	
  permiTed	
  by	
  brand	
  guidelines	
  

Icons:	
  
Discount	
  offers	
  available	
  to	
  	
  
Simple	
  Start	
  members.	
  Drawn	
  in	
  the	
  
current	
  full	
  colour	
  style.	
  Bupa	
  to	
  
confirm	
  that	
  these	
  are	
  correct	
  and	
  
available	
  



Visual	
  3:	
  
Young	
  couple	
  taking	
  a	
  selfie	
  	
  on	
  
holiday.	
  Headline	
  plays	
  on	
  this	
  

Copy:	
  
Laid	
  out	
  in	
  an	
  alternaEve	
  style	
  	
  
as	
  permiTed	
  by	
  brand	
  guidelines	
  

Icons:	
  
Discount	
  offers	
  available	
  to	
  	
  
Simple	
  Start	
  members.	
  Drawn	
  in	
  the	
  
current	
  full	
  colour	
  style.	
  Bupa	
  to	
  
confirm	
  that	
  these	
  are	
  correct	
  and	
  
available	
  



Approach:	
  RetenEon	
  
The	
  target	
  market	
  for	
  this	
  campaign	
  consists	
  current	
  members	
  of	
  Bupa	
  
Simple	
  Start	
  who	
  need	
  to	
  be	
  reminded	
  of	
  the	
  benefits	
  they	
  already	
  enjoy.	
  
	
  
The	
  objecEve	
  is	
  to	
  secure	
  their	
  membership,	
  so	
  that	
  when	
  the	
  annual	
  
health	
  rate	
  rise	
  occurs	
  in	
  2016,	
  they	
  will	
  be	
  less	
  likely	
  to	
  seek	
  out	
  
alternaEve	
  health	
  funds.	
  
	
  
As	
  there	
  are	
  quite	
  a	
  few	
  benefits	
  on	
  offer,	
  there	
  suggested	
  a	
  link	
  to	
  a	
  ‘Wish	
  
List’	
  –	
  another	
  Christmas	
  tradiEon.	
  This	
  approach	
  is	
  more	
  overtly	
  
Christmassy,	
  but	
  definitely	
  tongue-­‐in-­‐cheek.	
  



RetenEon	
  ProposiEon	
  1:	
  	
  

	
  	
  	
  	
  ‘Simple	
  Start	
  
	
  	
  	
  	
  	
  	
  	
  	
  members,	
  your	
  	
  
	
  	
  wish	
  list	
  is	
  ready.’	
  



Visual	
  1:	
  
You-­‐Know-­‐Who	
  holding	
  	
  
up	
  a	
  wish	
  list	
  for	
  Christmas.	
  The	
  list	
  
clearly	
  shows	
  the	
  benefits	
  of	
  being,	
  
and	
  staying,	
  with	
  Bupa	
  for	
  Health	
  
Insurance	
  

Copy:	
  
Reinforces	
  the	
  offering	
  and	
  closes	
  
with	
  ‘So	
  there’s	
  no	
  need	
  to	
  wish…’	
  



Visual	
  2:	
  
AlternaEve	
  pic	
  of	
  You-­‐Know-­‐Who	
  
holding	
  up	
  a	
  wish	
  list	
  for	
  Christmas.	
  
The	
  list	
  clearly	
  shows	
  the	
  benefits	
  of	
  
being,	
  and	
  staying,	
  with	
  Bupa	
  for	
  
Health	
  Insurance	
  

Copy:	
  
Reinforces	
  the	
  offering	
  and	
  closes	
  
with	
  ‘So	
  there’s	
  no	
  need	
  to	
  wish…’	
  



RetenEon	
  ProposiEon	
  2:	
  	
  

‘Simple	
  Start	
  	
  	
  	
  
	
  	
  	
  	
  	
  	
  members,	
  your	
  
healthier	
  Christmas	
  	
  
	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  starts	
  here’	
  



Visual	
  1:	
  
IllustraEon	
  of	
  gid	
  wrapping/ribbon	
  to	
  
give	
  the	
  idea	
  of	
  gids/surprises.	
  

Copy:	
  
Reinforces	
  the	
  offering	
  and	
  closes	
  
with	
  ‘So	
  there’s	
  no	
  need	
  to	
  wish…’	
  



Visual	
  2:	
  Colour	
  variaEon	
  
IllustraEon	
  of	
  gid	
  wrapping/ribbon	
  to	
  
give	
  the	
  idea	
  of	
  gids/surprises.	
  

Copy:	
  
Reinforces	
  the	
  offering	
  and	
  closes	
  
with	
  ‘So	
  there’s	
  no	
  need	
  to	
  wish…’	
  



Visual	
  3:	
  	
  
IllustraEon	
  of	
  gid	
  arriving	
  held	
  up	
  
by	
  a	
  love	
  heart	
  balloon.	
  An	
  
affecEonate,	
  fun	
  approach.	
  

Copy:	
  
Reinforces	
  the	
  offering	
  and	
  closes	
  
with	
  ‘So	
  there’s	
  no	
  need	
  to	
  wish…’	
  



Thank	
  you.	
  




